














































































































5.6 Poliglotti4.eu - Civil Society Platform to Promote Multilingualism

Platform
Coordinator Goethe Institut, Brussels, Belgium
Partner Countries Belgium, Denmark, France, Germany, The Netherlands,
Spain, United Kingdom
Duration 01/01/2011-31/12/2012
Project budget: 413, 309 € Grant awarded: 300, 000€

leading civil society organisations, including policy makers and project stakeholders. The

platform is divided into four research working groups on Education; Linguistic Diversity
and Social Cohesion; Translation and Terminology; and Language Policy. The research focuses on
lifelong learning, pre-school, and social/community services for social inclusion. The results have
led to recommendations for the implementation of a European Multilingualism policy, as well as
the development of an interactive multilingual online Language Observatory. This reference tool
contains information on policy recommendations, multilingualism in various sectors of civil
society, best practices in language policy, and multilingual tools for all project partners, policy-
leaders and other stakeholders in Europe. The website also hosts 54 video testimonials made by
Multilingualism Ambassadors*® to promote language learning and linguistic diversity in Europe.

Description: Poliglotti4.eu is a research platform which brings together 29 European-wide

languages and cultures of Europe. The website's Language Observatory acts as a test-bed

for multilingual tools and is available in English, French and German, with dynamic content
in any language. The Multilingualism Ambassadors have obtained their positions thanks to their
knowledge of several languages, thus promoting multilingualism as a tool to be successful in life.
The website is linked to social networking platforms (Facebook / Twitter / YouTube etc.) and, by
January 2013, the project had obtained 1680 'likes' on Facebook and received almost 325 000
visitors with a total of over 1300 000 page views. The project also held a stakeholder conference
and closing conference for dissemination purposes, reaching various target groups. All outcomes
are available on the website, which is accessible in English, French and German.

Results: Poliglotti4.eu develops policy recommendations and activities to promote the

Languages: English, French, German

Poliglottid.eu

http://www.poliglotti4.eu

* http://www.poliglotti4.eu/php/media-centre/
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5.7 L&S4RML - Languages meet Sport for Regional & Minority Languages

Accompanying Measure

Coordinator LEADER Comunicare Interculture, Trieste, Italy
Duration 01/11/2011-31/11/2012
Project budget: 146,262€ Grant awarded: 109,000 €

learn languages and meet people from other cultures. It further disseminates the previous

'Languages Meet Sport' projects (Swimming the Language and LANG&SPORT) and transfers
results to new target users in the field of regional and minority languages (RMLs). The project
promotes awareness of the richness of European linguistic diversity, and more specifically the
learning of RMLs through physical activities. The project organised a festival on the theme of
RMLs and sport, where participants from different European communities presented best
practice experiences which combined RML learning and sports. L&S4RML's target users are
schools and universities, sports clubs and associations involved in the promotion of learning
regional and minority languages through sports. The target languages are Friulian, Galician,
Catalan and Gaelic.

Description: L&S4RML uses the passion for sport to motivate young people and adults to

mutual understanding of different cultures and communities, fostering language diversity.

The Languages meet Sport Festival for Regional and Minority Languages gave schools,
universities, sport clubs and cultural associations the opportunity to present their projects, learn
from others and develop a European network in the field. Over 600 students and teachers took
part in the event where they witnessed the value of the use of sport to promote the language and
culture of regional territories. The video Languages meet sport - Highlights from the Festival®
gives an overview of the best practice presented at the Festival and further disseminates the
many European projects promoting regional and minority languages through sport present at the
event. All information from the various L&S projects is available on the project website.

Results: The L&S4RML project disseminates European best practice and contributes to the

Languages: Friulian, Galician, Catalan and Gaelic

www.languagesmeetsport.eu

* *
languages

meet
sport
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* http://www.youtube.com/watch?v=CSazmryXXKo
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5.8 Light Me up!- Language Lessons for Abroad

Multilateral Project

Coordinator KU TU LTD., Sofia, Bulgaria

Partner Countries Bulgaria, Cyprus, Czech Republic, France, Lithuania,
Netherlands

Duration 01/01/2009 - 31/12/2010

Project budget: 389.091¢ Grant awarded: 289.841 €

languages (LWUTL): Bulgarian, Czech, Dutch, Greek, and Lithuanian. It stresses the

importance of communication in foreign languages and promotes language learning in the
context of the European travel and tourism sector, globalisation, open borders, student mobility,
and property purchase abroad. The project has developed bilingual language sets in 20 different
language versions (Bulgarian-Czech, Lithuanian-Dutch, Czech-Greek, etc.), providing basic skills in
the target languages on commonplace travel situations. The bilingual language sets are designed
to motivate pupils, students and adults travelling to the target countries to learn the languages.
These sets can be used as helpful material for self-study purposes on the road without the use of
any transitional languages. The end-users become familiar with the alphabet and numbers in the
desired language, as well as picking up basic vocabulary (130 words) which they can use and
develop during their visit to the respective country.

Description: Light Me Up! raises awareness of five less widely used and taught European

learning materials for less used languages in the context of tourism and travel. The bilingual

language sets supplement the service portfolio of the 25 partner travel agencies by
including a language service in addition to their travel services. As well as traditional tourist trips,
these travel agencies offer school excursions, work overseas, business trips and travel for
students. The language sets are freely downloadable from the project website, which also
contains informative links on language, language learning and the culture of the participating
countries. Through 8 open language courses, 20 language events at tourism fairs, and in co-
operation with the network of 25 travel agencies for dissemination purposes, the project has
reached over 10 000 people. Light Me Up! was awarded the “European Language Label” award

2010. L = t
Languages: 20 different languages including Bulgarian, Czech, Lithuanian, g
Dutch, Czech and Greek ' I | e

http://www.lightmeup.cz/

Results: The project demonstrates an innovative approach to the development of language

LANGUAGE
LESSONS

FOR ABROAD.

rgftl Promotional Language Campaigns at Tourism Fairs
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6. ICT and Language Learning

Over the past decades ICT has become an integral part of daily life and, as such, it plays an
important role in education and especially in language learning. In the report Key Data on Learning
and Innovation through ICT at School in Europe 2011 eLearning has been defined as "the use of new
multimedia technologies and the Internet to improve the quality of learning by facilitating access
to resources and services"”".

The use of ICT in education can increase students’ motivation by giving the learner more control
over the learning experience, while also having a positive impact on attainment. Furthermore,
using ICT in the classroom broadens the pedagogical methods open to teachers. Androulla
Vassiliou, the former European Commissioner for Education, Culture, Multilingualism and Youth,
highlighted that ICT "provides a variety of tools that can open up new possibilities in the
classroom"*’.

The European Commission has integrated the use of ICT in education into its strategy to ensure
the effectiveness of European education systems and the competitiveness of the European
economy. The elearning Programme (2004-06) looked at the effective integration of ICT in
education and training to improve the quality and accessibility of European education®, while the
i2010 strategic framework highlighted the need to promote education and training in the use of
ICT®%. In September 2013, the European Commission launched a new initiative through its Opening
up education communication which set out "a European agenda for stimulating high-quality,
innovative ways of learning and teaching through new technologies and digital content".*

Nonetheless, the results of the European Survey on Language Competences clearly show that,
according to students in most regions, ICT is not regularly used during language lessons®®. It is
therefore vital that the European Union has well-trained teachers who are able to incorporate ICT
into a more student-centred educational experience.

Since 2007, ICT for education has been one of four cross-cutting themes of the Lifelong learning
Programme (LLP)*” and plays a major role in all other themes, including Key Activity 2 - Languages.
The projects funded under LLP, Key Activity 2 - Languages, often involve ICT to a large extent, as
this allows the sharing of knowledge, resources and experiences, while nurturing a process of
connected and collaborative learning. It facilitates interaction among pupils and encourages
partnerships between educational experts and language teaching practitioners, who are able to
engage in joint projects and discussions. A further benefit of ICT-based language learning projects
is that they are scalable and dissemination can easily be implemented on a transnational level.

5" http://eacea.ec.europa.eu/education/eurydice/documents/key_data_series/143en.pdf
5, http://eacea.ec.europa.eu/education/eurydice/documents/key_data_series/129EN.pdf

53 http://eur-lex.europa.eu/legal-content/EN/TXT/PDF2uri=CELEX:32003D2318&from=EN
*% http://eur-lex.europa.eu/legal-content/EN/TXT/PDF/2uri=CELEX:52005DC0229&from=EN
% http://www.openeducationeuropa.eu/en/initiative
56 http://ec.europa.eu/languages/policy/strategic-framework/documents/language-survey-final-report_en.pdf
*” http://eur-lex.europa.eu/legal-content/EN/TXT/PDF/2uri=CELEX:32006 D1720&from=EN
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6.1 Babelweb - Apprentissage en ligne de I'espagnol, du frangais et de I'italien
par I'approche actionnelle

Multilateral Project

Coordinator Université de la Réunion, Saint-Denis, La Réunion, France
Partner Countries Austria, Finland, France, Greece, Italy, Spain

Duration 01/01/2008 - 31/12/2009

Project budget: 540.240 € Grant awarded: 405.180 €

intercomprehension. The project is aimed at young people and adults with basic language

knowledge (A1 and higher) and internet skills, as well as language teachers and
institutions. Babelweb has created a website in French, Spanish, Italian, Portuguese, Catalan and
Romanian that develops a multilingual community of Romance language speakers. There is a
public portal offering tasks in the form of blogs and forums for language learners and native
speakers, and a pedagogical portal tailored to the needs of learners and teachers, with resources
including language teacher guides and learning activities. Ten online modules have been
developed for Spanish, French and Italian (level A1-B2). Through the blog and forum, users can
share their opinions and contribute to the various themes in different languages, enabling them
to learn new languages and practice their existing knowledge.

Description: Babelweb promotes Romance languages and language learning, as well as

speakers and enable users to interact on different topics. This online social interaction

promotes communication and collaboration between learners and Romance language
speakers. The website allows the learners to engage in real communication as individuals and not
only as learners by using the innovative principle of 'invisible didactics' and an interactive
approach to language learning. By offering activities and forums in several Romance languages,
the project contributes to the dissemination of intercomprehension and the promotion of
plurilingualism. The project's websites are publicly accessible and free of charge, and have
achieved an average of 75 000 hits and 150 000 page visits a year, as well as hundreds of
registered users. The project has developed into Babelweb Pro (2011), which has received funding
under the KA4 projects of the Lifelong Learning Programme.

Results: Babelweb uses the internet to build an online community of Romance language

Languages: Spanish, French, Italian, Portuguese, Catalan, Romanian =

sabelwen Il
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6.3 SpeakApps: Production and Interaction in a foreign language through online

ICT tools
Multilateral Project
Coordinator Fundacié per la Universitat Oberta de Catalunya, Spain
Consortium Finland, Ireland, Poland, Spain, The Netherlands
Duration 01/01/2011 — 31/12/2012
Project budget: 533.282 € Grant awarded: 399.961 €

speaking skills in foreign language learning through practise in speaking production and

interaction. The Speakapps Open Educational Resources platform combines a Moodle-
based platform with virtual classrooms, a Mahara-based space for the teacher community to
exchange ideas, and a Wiki-based Open Education Resources (OER) space, as well as user guides,
video tutorials, and technical support blogs. The platform serves as a repository for teachers to
upload, share and download materials and activities designed by individuals, as well as create
materials online within the platform and in collaboration with other teachers. The project targets
foreign language teachers and the resources are designed for language learners. Three tools have
been developed addressing the needs for speaking skills: the Langblog (an audio/videoblog for
oral production); the Videochat (a videoconferencing system for small group work); and the
Tandem tool (a content management system for synchronous pair tasks). The interactive
activities and tools can be used in both face-to-face courses and during online courses in virtual
classrooms.

Description: SpeakApps creates a free and open source online platform to develop pupils'

ideas and methodologies, as well as for developing online content that can be shared,

downloaded, or edited online. The platform structure, form and content serve as a guide
for teachers with no prior experience in the design of materials for the online practice of speaking
skills in a second language. The default license for uploaded items is Creative Commons, allowing
users to easily adapt resources for different educational contexts, levels or target languages.
Projects, activities and tasks are tagged, facilitating searches by topic or task type. During the
project, more than 80 pilot classrooms have been set up in the Moodle platform and 7,180
students piloted the tools. The website has seen more than 7,000 unique visitors and over 27,000
page views. Additional EU funding within LLP has been provided for a follow-up Accompanying
Measure project, SpeakApps 2, which includes five more languages (Croatian, German, Romani,
French and Spanish) next to the six already available.

Results: The online platform provides language teachers with a common space to exchange

Languages: Catalan, Dutch, English, Irish, Polish, Swedish

www.speakapps.eu
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6.4 iTILT - Interactive Technologies in Language Teaching

Multilateral Project

Coordinator University of Antwerp (Linguapolis), Belgium

Partner Countries Belgium, France, Germany, Spain, The Netherlands,
Turkey, United Kingdom

Duration 01/01/2011 — 30/04/2013

Project budget: 527.324 € Grant awarded: 395.492 €

language teaching and provides teachers and teacher educators with a platform to

integrate technology successfully into their daily practice. The project offers training and
support on how to use IWBs communicatively, and raises awareness of strategies and procedures
for designing effective IWB materials. The project website holds training materials and teaching
practice including video resources of over 250 classroom activities; teaching materials for several
languages, levels and ages; the iTILT training handbook in six languages; the iTILT library with
links to IWB material collections, literature, information on copyright and much more; and an
online community of educational experts sharing their IWB experience and materials.

Description: iTILT focuses on the use of interactive whiteboards (IWB) in communicative

communicative teaching approaches. Project researchers in 7 countries followed 44

teachers of 6 languages (English, Dutch, French, Spanish, Turkish & Welsh) across 4 levels
of education (primary, secondary, higher and vocational) and varying levels of language
proficiency (CEFR level A1 to C2). The resulting 81 class films formed the basis for selecting over
250 short video clips of classroom practice which are presented on the project website alongside
teacher and learner commentary and associated teaching materials, including IWB files. The
project's dissemination activities have resulted in over 40 presentations at local workshops and
international conferences, over 10 research articles about the project, and two Comenius courses
based on the results of iTILT, reaching over 27,000 people through the iTILT website and social
media.

Results: The iTILT project helps teachers integrate the interactive whiteboard (IWB) into

Languages: English, Spanish, French, German, Dutch, Turkish

www.itilt.eu

ITIUT

Interoctive Technologies in Languoge Teaching
Lo
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6.5 LnetWW - lingu@net World Wide

Multilateral Project
Coordinator The Languages Company, United Kingdom
Consortium Bulgaria, Czech Republic, Finland, France, Greece, Hungary,
Iceland, Ireland, Italy, Latvia, Lithuania, Poland, Romania,
Slovakia, Slovenia, Spain, Sweden, United Kingdom
Duration 01/12/2009- 30/11/2011
Project budget: 536.894 € Grant awarded: 399.967 € |

learners of all levels and ages which provides resources for language education. Following

on from the Lingu@net Europa project, Lingu@net World Wide builds on the multilingual
online resource centre to include all official EU languages as well as Catalan, Galician, Basque
(semi-official languages) and Arabic, Hindi, Japanese, Chinese and Russian. The website provides
access to online resources that have been selected according to a set of criteria to assure quality.
They have then been catalogued and classified using a multilingual set of descriptors which were
researched and developed by the project team. The website offers guidance and information on
learning a new language, and provides a space to communicate with other learners online.

Description: Lingu@net worldwide is a multilingual website for language teachers and

resources from around the world relating to the learning and teaching of 40 modern

foreign languages. This accessibility provides learners and teachers with access to
resources in any language that they understand, and gives the project a truly worldwide appeal.
The resource centre integrates different scripts and translation for Arabic, Chinese, Hindi,
Japanese, and Russian, making them functional in many languages. Lingu@net World Wide has
received two prizes - the MERLOT prize for being 'exemplary on-line learning material for all
disciplines' and the European Commission’s Gold Prize in the 'European Lifelong Learning Awards
for quality in mobility'. The project has 250 followers on Twitter and 1250 Likes on Facebook. All
resources are freely available on the project website which is accessible in 32 languages.
Lingu@net World Wide has received funding for a follow-up project called lingu@netWork (2013),
with a focus on languages in the workplace.

Results: Lingu@net World Wide provides free online access to over 5000 multilingual

Languages: All official EU languages; Catalan, Galician, Basque; Arabic, Hindi, Japanese, Chinese
and Russian

http://www.linguanet-worldwide.org

y s b ‘
worldwide = =

>

Educational secor (Refers 10 the

46



6.6 LANGO - Language On The Go: e-Calendar to Encourage Language Learning

Multilateral project

Coordinator Euroinform Ltd, Bulgaria
Partner Countries Bulgaria, Cyprus, Ireland, Malta
Duration 01/01/2012 - 28/02/2014

Project budget: 286.311 € Grant awarded: 214.733 €

integrating an interactive mobile learning (mLearning) approach into a language course.

Aimed mainly at adult learners (above the age of 16), people participating in EU mobility
for study and work, and immigrants, LANGO targets a large variety of users, including people with
different educational backgrounds. The courses consist of 365 mini lessons of 10-15 minutes
available in four course languages both online and as a mobile application. To support the learner,
a mini-grammar guide and glossary are also provided. All materials are also translated into English
to maximise the usability of the course contents. These easy-to-absorb daily lessons, delivered in
the form of a calendar, bring learners from A1 to A2+ level, while also incorporating cultural
information about the countries where the target languages are spoken.

Description: LANGO encourages learners to develop and maintain their language skills by

esults: With its engaging, user-friendly content, LANGO reached about 25 000 people
Rduring the lifetime of the project. The awareness-raising strategy for key stakeholders

included various communication activities, media campaigns, seminars and events. The
project also developed a Facebook widget — the LANGO word search game, to further engage
users. LANGO received an award for creativity at the national competition for the European
Language Label 2013.

LANGO has a distinct potential for sustainable exploitation, as the e-tool is transferable to other
languages and new courses can be easily developed. Furthermore, the content is accessible on
most popular mobile devices (iOS and Android), which maximises the number of potential users.
The consortium has undertaken steps to guarantee the sustainability of the project and to ensure
that users will have free access to the application in the future.

Languages: Bulgarian, Maltese, Greek and Russian

http://www.lango.eu/ I a n E 0
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6.7 YELL2-Young Europeans Love Languages 2

Accompanying Measure

Coordinator Volkshochschule im Landkreis Cham e.V., Germany
Partner Countries Germany, Turkey, United Kingdom

Duration 01/11/2012 — 31/10/2013

Project budget: 199.917 € Grant awarded: 149.937 €

escription: Young Europeans Love Languages 2, YELL2, encourages informal and non-

formal language learning amongst young Europeans to enhance their quality of life and

support European policies on language acquisition and competencies. The YELL2 project is
an Accompanying Measure Project aiming to disseminate the results of the European Language
Label Award-winning Yell Network®®. YELL2 raises awareness of Yell Network's main product, the
Virtual Documentation Centre®, which is an open-access repository of inspiring tools for language
teachers and learners to use in non-formal and informal learning contexts. These resources, which
can be adapted to other language courses or used for self-learning, look at language in cultural,
regional and national contexts and cover a wide range of topics.

esults: The YELL2 project succeeded in involving 18 additional European countries and

adding 80 best practice resources in 24 languages to the Yell Network's Virtual

Documentation Centre. The number of registered members tripled to over 160 language
enthusiasts, experts, professionals and stakeholders. The website, available in English, German
and Turkish, hosts these resources and is used for dissemination of the project outcomes. Within
the project's lifetime, its partners took part in a total of 56 events engaging around 2500 key
stakeholders. The events organised to disseminate the YELL2 project included a 3-day
international conference in the UK, workshops in each partner country, and an in-service training
course. The project's partners are committed to further exploiting the Virtual Documentation
Centre and the network at local, national and international gatherings, for example at the
November 2014 edition of EXPOLINGUA Berlin, an international exhibition for languages and
cultures in Europe's German-speaking region.

Languages: Bulgarian, Chinese, Czech, Danish, Dutch, English, Finnish, French, German, Greek,
Irish, Italian, Japanese, Latvian, Lithuanian, Maltese, Norwegian, Polish, Portuguese, Russian,

Slovak, Slovenian, Spanish, Turkish ll
/’/Iu\\\\\“g—; e 9
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www.yellz-prolect.eu ’r,:’//,““\\\\ YOUNG EURDPEANS
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TR

58 http://www.yell-project.eu/en/home-en
*9 http://www.yell-project.eu/en/top-menu-en/virtual-documentation-center/vdc
48



7. Languages and Employability

As nations and cultures come together, learning foreign languages is a key element for fostering
the employability of individuals in the competitive global labour market. The need for effective
communication skills and intercultural competencies in combination with the ability to work in
multilingual and multicultural teams is growing.®

Europe’s vision for 2020 is to become a "smart, sustainable and inclusive economy"®'

, as defined
in the Europe 2020 Strategy. The Strategic Framework for European Cooperation in Education
and Training (ET 2020)%, in line with the Europe 2020 strategy, calls for action to "improve the
quality and efficiency of education and training" by matching future skill requirements to labour

market needs.

Both the 2008 Communication from the Commission Multilingualism: An asset for Europe and a
shared commitment® and the 2008 Council Resolution European strategy for multilingualism®*
emphasise the link between multilingualism, mobility and employability, highlighting two
important factors. On the one hand, learning languages is especially relevant in the context of
vocational education and training (VET), which is why "students in VET should have access to
practice-oriented language provision"®. On the other hand, language competencies can help
small and medium-sized enterprises to "broaden their access to markets"®®.

Since the launch of the LLP, one of the strategic priorities under KA2 - Languages has been
cooperation between the worlds of education, training and work. This priority seeks to support
projects aimed at reinforcing language competences relevant to the workplace in order to
improve employability of the European citizens and enhance European competitiveness.

Projects in this area focus on: labour-related language learning for migrants; language skills in
specific sectors such as ICT or tourism; world languages with important trade partners such as
Chinese, Arabic, and Russian; recognition and matching of competences for employability;
intercultural communication for businesses and many more.

60 http://ec.europa.eu/languages|library/documents/languages-for-jobs-report_en.pdf

' http://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=COM:2010:2020:FIN:EN:PDF

6 http://eur-lex.europa.eu/legal-content/EN/TXT/PDF/2uri=CELEX:52009XG0528(01)&from=EN
63 http://eur-lex.europa.eu/legal-content/EN/TXT/2uri=URISERV:efo003

©4 http://eur-lex.europa.eu/legal-content/EN/ALL/2uri=CELEX:32008G1216(01)

% See footnote nr. 62

% See footnote nr. 63
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7.1 CHINESECOM - Competences in Elementary Chinese as a means to improve
competitiveness of European Union companies

Multilateral Project

Coordinator Asesoramiento Tecnologia e Investigacion S.L.,
Ponteareas, Spain

Partner Countries Belgium, Germany, Italy, Spain, United Kingdom,

Duration 01/11/2007 - 31/10/2009

Project budget: 591.933 € Grant awarded: 443.949 €

business with China by developing multimedia material for their acquisition of Chinese and

enriching their cultural understanding. The project has performed preliminary research on
existing material as well as a needs analysis. Based on the results, it has set up an online
interactive language course (A1-B1) with a special focus on linguistic and social-economic aspects
for students (all levels and educational sectors) and adults interested in learning Chinese, for
training centres (schools, universities, language centres, etc.), and for companies that do business
within or with China. The course includes 10 units with dialogues, exercises, vocabulary,
explanations, evaluation and cultural content. There is also an introduction to the Chinese
language and a glossary for consultation. The website contains information about China and its
culture, general information about the project and its products, and an exchange forum.

Description: CHINESECOM improves competitiveness of European companies doing

communication needs of business people and young students travelling to China or already

living there. It contains a large number of multimedia resources, including a tool for writing
Chinese characters. The course has become very popular as complementary material when
teaching Chinese not only to business staff but also for non-professionals learning common
Chinese. This level of 'survival Chinese' was recommended in the conclusions of the survey
performed among companies’ staff in the first stage of the project. The course is freely accessible
in English, Galician, Spanish, German, French, and Italian. The project has performed many
dissemination activities, such as developing promotional material (press releases, brochures);
taking part in seminars and meetings; sending emails and questionnaires to stakeholders; and
advertising the course on popular websites.

Results: The CHINESECOM language course has been developed based on the

Languages: Business Chinese (A1-B1)

www.chinesecom.eu

ChineseCom
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7.2 Be My Guest: Russian for European Hospitality

Multilateral Project

Coordinator Euroinform Ltd., Sofia, Bulgaria
Partner Countries Bulgaria, Italy, Malta, Spain
Duration 01/01/2008 - 31/12/2009

Project budget: 199.500 € Grant awarded: 149.625 €

escription: Be My Guest explores the advantages that learning Russian can provide to
DEuropeans, with a view to enhancing communication, intercultural interaction and

understanding. The project has created a web-based tool for the autonomous learning of
beginner-level Russian (level A1-A2), considered one of the languages of global communication.
The course is aimed at those working in the tourism and hospitality sector, Europeans travelling
to Russian speaking countries for tourism or business, and anyone else wishing to learn Russian.
The course offers the basics of spoken Russian and deals with typical tourism and travel
situations, as well as providing tutoring support on request and chat facilities in Russian. It
consists of Learning Units, a Grammar Reference, a Glossary, and a Test Yourself section. Each
unit is composed of several sections: 'How to say it in Russian?', which introduces language
patterns, main vocabulary and grammar; 'Listening and Reading', which consolidates the
introduced material; 'Listening and Speaking', which simulates communicative situations through
collaborative dialogues; and interactive exercises. An intercultural module has also been
developed to put the language acquisition into a socio-cultural context, and to assist learners in
exploring specific communication situations.

self-learning according to the needs and individual learning pace of the learner. The online

tool can be used by Europeans for better communication in the fields of tourism and
hospitality, for establishing business contacts and for personal interaction. The course contains a
vocabulary section with 750 lexical units that are used in the course. Each language platform
contains a forum where the users can post their messages, share opinions, and ask for assistance.
Feedback received from both students and teachers confirms the effectiveness of the learning
content and structure of the material, which is carefully designed to enable the learner to practice
various language skills. The project has organised a number of information, promotional and
demonstration events for the target audiences and decision and policy makers, including
seminars, workshops, and a Final project conference for the official launch of the course. The
course is available on the website via a Moodle platform in English, Bulgarian, Italian and Spanish.

Results: By offering Russian learning through a web-based tool, Be My Guest encourages

Languages: Russian (A1-A2)

www.russianonline.eu

My
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7.3 PELLIC: Practice Enterprise for Language Learning & Intercultural

Communication
Multilateral Project
Coordinator Turku University of Applied Sciences, Turku, Finland
Partner Countries Czech Republic, Finland, Germany, Spain, United Kingdom
Duration 01/11/2009 - 31/10/2011
Project budget: 398.516 € Grant awarded: 298.884 €

communication and learning English as a lingua franca in business. It provides a Virtual

language Learning Environment (VLE) in a Practice Enterprise (PE) context for users to
develop their business language skills, set up and run virtual companies, and interact and trade
with other practice enterprise companies in different countries. The VLE is an easily accessible
open source virtual learning environment for tertiary level education, advanced vocational
training and continuing education. The VLE provides participants with an authentic business
environment to use while learning English, practising business skills, and developing intercultural
communication skills in a truly international context within the scope of Practice Enterprise.
PELLIC also provides support to teachers wishing to use the PELLIC online course and its
methodology in their countries. It has developed teacher support material, an online guidebook,
and a Teacher's Guide.

Description: PELLIC is an English language project that focuses on intercultural

environment (VLE) in a Practice Enterprise context for pedagogical use in tertiary level

education, advanced vocational training and continuing education. As well as learning to
use English as a lingua franca, the students also practice their business skills, such as starting up a
company, compiling a marketing plan, studying advertising strategies, planning a website, and
participating in a trade fair. The PELLIC VLE supports students by integrating audiovisual
resources from real-life business situations, further enhancing the authenticity of the PE learning
experience. The Training Courses have been piloted using the VLE Moodle platform in the partner
countries. The teacher support material is available online in English, German, Spanish, Czech and
Finnish and the VLE is accessible on its own website.

Results: The main result of the PELLIC project has been the development of a virtual learning

Languages: English as a lingua franca in Germany, Spain, Czech Republic and Finland

www.pellic.eu

®@ PELLIC

Practice Enterprise
For Language Learning
& Intercultural Communication
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7.4 CEFcult - Online CEF-based assessment of oral proficiency for intercultural
professional communication

Multilateral Project

Coordinator Katholieke Universiteit Leuven, Leuven, Belgium

Partner Countries Belgium, Finland, France, Italy, Germany, The Netherlands,
Poland, United Kingdom

Duration 01/11/2009 - 31/10/2011

Project budget: 529.608 € Grant awarded: 397.206 €

foreign language proficiency for intercultural professional communication. The project has

created a web-based assessment environment using Web 2.0 to train and assess language
skills and oral proficiency in intercultural professional surroundings in a self-directed, socially
embedded way. The CEFcult online environment brings together the worlds of higher education
and enterprise for the assessment of oral proficiency in an intercultural professional context. The
online learning tool is geared towards employees, those about to (re-)enter the workplace,
language teachers, and in-company trainers. Learners engage in oral activities for intercultural
professional purposes and are able to record themselves and make annotations, peer review their
assessments in social networks, and obtain expert feedback on demand. The website also
contains training material directed towards companies and guidelines for foreign language
teaching and educational policy.

Description: The CEFcult project addresses the need in European enterprise for increased

providing a platform for collaborative online assessment of not only oral proficiency but

also intercultural competences using the CEFR. Thanks to the CEFcult platform, the project
addresses the increased need for integrated training of intercultural and oral language skills in
business and educational institutions in Europe, and increases the language and intercultural skills
of the (future) labour force in Europe by improving speech proficiency and communication skills.
It encourages multilingualism, shows the importance of assessing the intercultural component in
oral communication, and raises awareness of the multicultural aspects of European occupational
reality. The platform explores the new opportunities of a Web 2.0 learning environment, where
the learner is in charge, but experts can be called in to feed the assessment from a professional
perspective. The types of activities (self-learning, self-testing through recordings, and self-
correction) are combined with the three modalities of assessing oral activities (self-, peer-, and
expert-assessment). The CEFcult platform is available in English, French, Dutch, German, Italian,
Polish and Finnish.

Results: CEFcult builds on the experience of its predecessor WebCEF (2006 - 2009), by

Languages: English, French, Dutch, German, Italian, Polish, Finnish @@ﬁ /
cult

www.cefcult.eu

@Bﬁcult

[CEE-T:

—
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7.5 IDIAL4P - IDIAL for Professionals - regionalized - intercultural - qualifying -

professional
Multilateral Project
Coordinator Georg-August-Univ. Géttingen Stiftung Offentlichen
Rechts, Gottingen, Germany
Partner Countries Austria, Bulgaria, Germany, Hungary, Poland, Slovenia
Duration 01/01/2010 - 31/12/2011
Project budget: 533.479 € Grant awarded: 400.000 €

competency in central and eastern Europe on the one hand, and knowledge of central and

eastern European languages (Bulgarian, Polish, Slovenian, Hungarian and Russian) in
Germany on the other. This time, the project focusses on vocational learners and has developed
online learning tools for job-relevant and subject-specific communication skills in Business
Communication, IT, Tourism, Hazardous Materials Transportation, Politics, and Press. Since
intercultural exchange and understanding are principal to professional communication, the
modules combine language training and intercultural skills, with an emphasis on comparing the
source and target language. The project has also created manuals to develop similar modules
following the IDIAL4P methodology, available on the website. The online modules can be used in
professional training and further education as well as in universities and professional schools.

Description: As a follow-up of the 2007 project IDIAL, IDIAL4P improves German language

especially in Eastern Europe, and, to a smaller yet existing need for professional

competencies in Eastern European languages in German speaking countries. The project
develops vocational-oriented learning materials especially for Less Widely Used and Taught
Languages (LWUTL), and promotes and fosters intercultural skills and competences. The
methodology of the project can be extended to other content and other European languages,
widely spoken and especially LWUTL languages. IDIAL4P has inspired a Transfer-of-Innovation
(Tol) project called BID that combines the IDIAL4P methodology with a new type of on-the-job
portfolio (see: www.bid-projekt.eu). The online modules, e-learning modules and manuals serve
as an example for the creation of further language teaching modules. The material is available on
the website, which is accessible in English, German, Bulgarian, Hungarian, Polish, Slovenian,
Russian as well as partially in Chinese.

Results: IDIAL4P responds to a rising demand in foreign language competence on the job,

Languages: German, Bulgarian, Hungarian, Polish, Slovenian, Russian

www.idial4p-projekt.de

* X %

idialdP

Interkultureller Dialog

54



7.6 EuroCatering - European Catering & Hospitality Language Training Course

Multilateral Project

Coordinator Haute école Louvain en Hainaut asbl, Mons, Belgium

Partner Countries Belgium, Finland, Germany, Ireland, Italy, Norway, Poland,
Spain

Duration 01/11/2010 - 31/10/2013

Project budget: 545.328 € Grant awarded: 399.823 €

professional hospitality ~ sectors of  kitchen, restaurant  service and

reception/faccommodation. The language training website, www.eurocatering.org, is the
one-stop language shop for the international hospitality sector and is freely accessible in 12
languages. The target users are teachers, trainees and workers in full-time, part-time formal
education and non-formal lifelong learning acquiring languages at levels A1-A2 on the Common
European Framework. The website covers 4 thematic areas: the Cloche representing Kitchen &
Restaurant; the Bell representing Reception & Accommodation; and the Tray providing
supplementary resources and the Certificate. The courses contain cultural input for the
workplace, real life situations, original pictures, exercises, dialogues and assessments in each
sector using visual, aural and written format. Learners can follow their progress and consult audio
and visual dictionaries. EuroCatering is available to establishments developing curricula, centres
providing initial or continuing training for language teachers, and centres providing training for
professional development and improving skills for the unemployed and those in retraining.

Description: EuroCatering provides language teaching and training courses for the

hospitality and customer care management based on their experience in working with the

target groups. The language packages stimulate language learners in the acquisition of new
and specialised skills, and the website empowers the target users through distance learning.
EuroCatering has been promoted since November 2010 at international and national workshops
and conferences, and through the website, media, and online networks. The project has received
7 European Language Label (ELL) Awards (in Belgium, Spain, Ireland, Italy, Norway and Slovenia),
the CALICO Award (University of Texas) and has been given the European Language Label of
Labels by the European Commission in 2012. The website is freely available online and open to
further development.

Results: EuroCatering has been designed by experts in languages, linguistic technology,

Languages: English, French, Spanish, Dutch, Norwegian, Galician, German, Finnish, Italian,
Polish, Gaelic, Slovenian
www.eurocathos.eu

EURO CATERIhIG

language training
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7.7 LILAMA - Linguistic POLICY for the Labour Market

Multilateral Network

Coordinator Iniciativas Innovadoras S.A.L., Spain

Partner Countries France, Italy, Spain, Sweden, United Kingdom
Duration 01/01/2009 - 31/12/201M1

Project budget: 599.468 € Grant awarded: 449.002 €

escription: The LILAMA network is a mutual learning platform for the exchange and
Ddissemination of guidelines, best practices and policy recommendations to design and

implement linguistic policies oriented to labour market needs. The network is open to
organisations involved in promoting and developing foreign language training services and
related linguistic policies linked to employability and the linguistic needs of businesses. The
network has carried out three main activities: the Observatory of best practices in labour market-
oriented linguistic policies (60 best practices from 16 countries worldwide); research on the
Common European Framework (CEFR) as a tool for language policymaking and training; and
language policy recommendations taking into consideration employability and labour market
needs. The final beneficiaries of such policies are adult language learners who will benefit from
language training services to enhance their employability. The main findings have been
disseminated through workshops, exchange sessions, conferences, and stakeholders, as well as
through multiple publications.

through the development of an EU workforce proficient in foreign language skills and with

a high degree of mobility to move towards a knowledge-based economy. The network is
composed of key regional, national and EU stakeholders for the dissemination of guidelines, best
practice and policy recommendations at local, national and international level. LILAMA's main
outcome is a Best Practice Guide (Language and Training Policy: Best Practices for Employability and
Competitiveness®”) which helps EU, national and regional policy-makers to design effective
language training programmes and policies. Through its various forms of dissemination, the
network has reached almost 200 policymakers and stakeholders. The follow-up network INCLUDE
(www.includenetwork.eu) broadens the policy areas addressed by LILAMA, mainly to include the
field of Languages and Social Inclusion.

maAa www.lilama.org

n network Linguistic Policy for the Labour Market
] red Politicas lingiiisticas para el mercado laboral
réseau Politiques linguistiques relatives aux besoins du marché du travail
rete Politiche linguistiche per il mercato del lavoro
natverk Spréaklig policy for arbetsmarknaden

Results: LILAMA aims to enhance the international competitiveness of EU economies

i

lilama
e

s

7 http://www.lilama.org/uploads/documentos/LILAMA%20Best%20Practice%20Guide_INGLES_FINAL.pdf
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